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In this changing world of Plastics
Molds Matter!

And the people who build them matter!

Our processes, our products, and our people are here for you!
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R&D/Leverage

R&D/Leverage
provides mold
manufacturing for
the food, beverage,
home, personal care
and healthcare
industries.




Ra&D/Leverage

Services include
full mold
manufacturing for
PET tooling, IBM &
ISBM tooling,
injection molds
and a full range of
support functions
that include
sampling analysis,
mold
maintenance,
contract molding
and processing
assistance.
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R&D/Leverage

1009 SE Browning St
Lee’s Summit, MO 64081
Telephone: 816-525-0353

Fax: 816-524-5068
E-Mail: info@rdleverage.com
Web: www.rdleverage.com
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| am not an expert

| am not a scientist

* I'm not a internet
blogger with millions
of followers....

1 am just passionate
about our industry!




| made a few
passionate Linked-In

posts — and here |
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« T've been frustrated at seeing the false narratives on a
anti-plastics agenda now reach global political platforms all
the way to the UN where politicians are making laws with
very uninformed views on the materials and the industry
they are so against.

« What angers me is that’s a lot of energy and financial
commitment on a feel good campaign that’s ultimately going
to cause more harm to the environment, costs of goods and
other unforeseen unnecessary negative impacts.

 If instead of pointing to the industry as a horrible plastics
making machine, Why not use that energy and finances to
actually help the situation?

« Instead of telling consumers recycling doesn’t work why not
help find ways to fix it. Incentives, government subsidies and
investments in recycling improvements.
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And NOTHING we are doing in the industry is
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* Marketing has many
different meanings and
definitions around the
world.

+ If we are McDonalds AB2C N Yougms “"0" S é'. amazo!

model- marketing is about a o e 1) G & ‘\i‘—’
constant barrage of w e 7 :%' 3“' Aaliggy i?%*‘ 2z
branding reminders to W, %o, b P N
. -~ L CSEse
reenforce thier brand. J CO e’ : %

McDonald's spent

approximately 459.9 million (

U.S. dollars on advertising h
worldwide in 2021, ;\J

* If we were Microsoft selling
software - Inits 2021
financial year, Microsoft
invested 1.5 billion U.S.
dollars in advertising.
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Marketing is a
battle of

perceptions, not
products

-AL REIS

) N
J W?AL(())LVSING Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA

Mold Manufacturing | Packaging Solutions



Mass Media Push Against Plastics The Wake Up Call We All Needed- Robert Schiavone

You need to understand your audience’s reality !
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* The global
plastic market
was valued
at 580 billion
U.S. dollars-

 Allin this
space are B2B
- so what B2C
marketing
dollars and
strategies do
we utilize?
NONE
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e Just like us all-in this room,
in this business, we end up
preaching to the choir.

e What does that mean? We
are VERY much operating in
Silos.

e Lets use religion for a
moment as a comparison. If
you are religious, you may
go to a church. The people
in that church went to hear
messages they wanted and
needed to hear.

e The messages are meant for
ALL but the only ones to
hear the message are the
ones who went to church
that day, right?
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Plastics industry has a
very unigque problem. We
are all attending different
churches, and all hearing
different messages....
But none of us invited
the most important
people to the church, the
consumer!

So picture all these
congregations all
meeting in various places
all preaching the word,
all debating with each
other, arguing

All the while a new
denomination has joined
the ranks and started a
new church —and it’s the
church of the consumer —
and we have never been
there..
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e The anti-Plastics movement has made huge progress and to be
quite honest are kicking the Plastics industries @S#!

e We say its ludicrous statements and Plastics isn’t going

anywhere.... While Brand Owners who understand the consumer

are following this lead! Making statements of ridding itself of
plastics when and where possible...

e So we live in a bubble folks

BAD INFO

N
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e Because what can we do? Honestly, what can we do?

e We all work in the business, because it’s a passion. We love
what we do. We believe in the processes and the materials,
and we understand it better than anyone — so why would
someone NOT believe us?

Zovcragel 7 55 ne Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA
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One Word - Plastics
Remember the birth of the industry — and the growth ?
How did we get here ?
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Keep America Beautiful Ran A Master Class In Corporate
Greenwashing

by Rudy Sanchez on 04/22/2021 | 11 Minute Read
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« The economic
boom of the
1950s required
fuel and lots of
it.

« Society and
policymakers
strived for
continuous
growth, and this
required
constant
consumption.
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* In 1962, it was
proposed that plastic
packaging makers drop
“reusable” as a stated
future, saying that “the
future of plastics is in the
trash can.”
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 1963—Plastic
and glass bottle
makers and
beverage
companies took
note.

 These firms
adopted a new
tact to protect
their returnable
bottles

» Enter Marketing
campaigns of the
60 s and 70’s

EA'gLV[‘;lNG Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA




Don't forget...
every Iitte hit hurts

With a return to reusable
packaging clearly off the
table, the group instead
began public awareness
campaigns and initiatives
that would shame the
consumer into picking up
after themselves, with
early campaigns such as
“Don’t be a litterbug.”

* The pitch was
simple—don’t blame the
industry for all this
garbage lining the
highways, parks, and
nature. It’s on you, the
customer. Yes, we made

P Aspe that bottle, but you bought
/WS bing Annual Blow Molding Conference, S¢ptember 12-14, 2022 Philadelphia, PA

MOLDING
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* Industry groups like Keep America
Beautiful have convinced the country to
take on the burden of addressing the

,, , growing amount of trash without actually

RDYV making significant changes to their

“““““““ st e products and packaaging.

https://voutu.be/hOsxwGITLWw
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e 1997
e The industry

never promoted PlaSt,lCS

'make it possmle

at the level they
did years ago,

why did we 2. Ambrican
Stop? ii:‘_lﬂ'\m H. 1
( ncile
e How did we get ' &iu 8
from there to 800-777-9: UL)
here?
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2 COLUMBIA CLIMATE SCHOOL
Climate, Earth, and Society

March 2020 = Recycling in the U.S. Is Broken. How
Do We Fix It?
BY RENEE CHO
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hina’s ban

- For decades, China hangled the recycling of almost
half of the world's discafded materials, because its
|i%

manufacturing sector wigs booming and needed these
materials to feed it.
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« In 2018, China's National China was at the heart of
Sword policy banned the the global waste business
import of most plastics Exports 2017 (metric tons)

and other materials

« Experts estimate that up
to 70 percent of plastic
intended for recycling
overseas is now
ultimately discarded.

Il 250,000 — 1,000,000 4,000 — 50,000
M 150,000 — 250,000
M 50,000 — 150,000

Source: comtrade.un.org | China including Hong Kong ©DW
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* The state of U.S. recycling today

 Because U.S. recycling was dependent on China for
SO many years, our domestic recycling
infrastructure was never developed.

» The way the system is configured right now, recycling
IS a service that competes — and unsurprisingly often
loses — for local funding that is also needed for
schools, policing, etc.
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B, e

« As aresult, U.S. processing facilities and municipalities have either had
to pay more to recycle or simply discard the waste.

« In 2017, Stamford, CT made $95,000 by selling recyclables; in 2018, it
had to pay $700,000 to have them removed.

« Bakersfield, CA used to earn $65 a ton from its recyclables; after 2018, it
had to pay $25 a ton to get rid of them.

« Franklin, NH had been able to sell its recyclables for $6 a ton; now the

transfer station charges $125 a ton to recycle the material or $68 a ton
to incinerate it.

7
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- The most recent data from the U.S. Census Bureau
(2012) counted 35,879 general purpose local
governments, which includes 19,519 municipal
governments, 16,360 town and township governments,
and 3,031 county governments.

- Who is really tracking the success or failure rates in each
of these individual small towns?

Philadelphia, PA
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« One thing we've learned that putting the consumer in
charge of collecting used packaging doesn’t
really work, and most of that trash gets sent to a
landfill or incinerated.

7 BS% ne Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA




Plastic Soup Foundation "
SoUpP: 18,382 followers
1d - ®

PLASTIG:

Attention to the world’'s biggest plastic polluters The
Coca-Cola Company, PepsiCo, Unilever, Nestlé, and
Procter & Gamble. Our future is worth ...see more

THE TOP 5 GLOBAL PLASTIC PlJI.lllTIERS"r |

Greenpeace is promoting Y (/)
“Our biggest Plastics | ' ™
Polluters”..... Y - pepsico

OUR FUTURE IS WORTH MORE THAN YOUR PLASTIC!

Join us ﬁus #WorldRefillDay and demand
that they #BreakFreefromPlastic

L ' moLping Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA
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GREENTEACE wants a piece of your green

An independent report by Dr. Michael Connolly, Dr. Ronan Connolly,
December 2018

Dr Willie Scon, Dr. Patrick Moore and Dr. Imelda Connoll

& ) C
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Greenpeace have successfully created a public perception
that they are fighting to protect humanity, nature and the
environment from the evils of corrupt industries and vested
Interests.

This perception is so popular and wide-spread that
whenever Greenpeace speaks out on an issue it is
automatically assumed to be true, and anybodyjwho
guestions Greenpeace’s clag s fassumed to be corrupt.

"
GREENPEACE

& ) C
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Greenpeace is a very successful business. Their business model can be
summarized as follows:

1. Invent an “environmental
Provide anecdotal eviden
powerful imagery.

2. Invent a “simple soluti
plausible and emotionall
implemented.

3. Pick an “enemy” and blam
the “solution”. Imply that
working for this enemy.
4. Dismiss any alternative “solution
inadequate”.

GREENPEACE

e
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sounds somewhat plausible.
laims, with emotionally

hich sounds somewhat
ysically unlikely to ever be

structing the implementation of
ith you is probably

your problem as “completely
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Although technically a “not for profit” organization, this has not stopped them
from increasing their asset value over the years, and they currently have an
asset value of $270 million ($0.27 billion) — with 65% of that in cash,
making them a cash-rich business.

Greenpeace Annual Income

5400,000,000

$350,000.000 —Total Inome /\
4300,000,000 - '
$250,000,000 (/—\/
£200,000,000

$150,000,000 /x,_../

5100,000,000
550,000,000

50 I i
1994 1996 1998 200C 2002 2004 2006 2008 2010 2012 2014 2016

Although Greenpeace is a not for profit businessthis does not prevent t from incraasing its asset

walue, which it has done successtully over the last twenty years. In 2015, it had an asset value of

-

e
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[ details), Lhe breasdown is gy Tolluws:

Greenpeace Campalgn Expenditure (1994-2017)

Jﬁ?‘:-l:ﬂﬂi.lﬁﬂ' I:IW-E Otaareampalgrs
| f | #ER0000
Suarairsk I:s;zgg.
|FI.H'I"I-I.'I.I|'|‘!.IF-I." —
'!'.5-]'!-.!1

PESES

GM loed, m l&:r* umL

Porarer B Mg rmarmend
513,551, 000 T

Muckear il'l-ﬂHul'J'I-i!"

dsarmarment.
504, 650 000

We can see that the three largest campaigns have been:

1. Clinate & Energy. 5521 million (50.52 Lillioo) sinee 1994
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‘Greenpeace: 96%
of litter found In
Mediterranean Sea
IS plastic” — ]
Greenpeace @_

D ? GREENPEACE
— ”13“5 o 6riate

”B'has Taecome d malor news storv.
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Take a deep breath

* Inlate 2017, the BBC launched a very
emotionally powerful documentary
series narrated by the well-loved
wildlife presenter, Sir David
Attenburgh, called Blue Planet Il (a
sequel to an earlier popular BBC
documentary series from the 1990s).

» The final episode of the series was
dedicated almost exclusively to
promoting Greenpeace’s narrative
about their alleged “plastic crisis”.

Ne NARRATED BY
A WBLOW Annual Blow Molding C 22 DAVID ATTENBOROUGH 3 DISC SET

. MOLDING

Mold Manufacturing | Packaging Solutions
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Plastics News article early this year -
Plastics News Executive Forum,

Plastics News article early this
year — Plastics News Executive

Forum, Naples, Fla.

Suzanne Shelton says Shelton Group
Inc.'s polling shows 90 percent of the
public last year felt the amount of plastic
trash in oceans and waterways was at
all-time high, up from 77 percent in
2020.

The American public won't listen to
much of anything the plastics industry
has to say about its contributions to
society until they feel companies are
cleaning up plastics in the ocean and
fixing recycling.

& )&
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Plastics News article early this year — Plastics News Executive Forum
Suzanne Shelton -Shelton Group

We don't see anti-plastics folks making any headway, we don’t see it in our sales data,
Polling says that’s only .”because there may not be another option, yet”

Polling shows that 67 percent of the public wants industry to take responsibility for the
end-of-life disposal of their products.

Several audience questions to Shelton asked why the public doesn't blame themselves
for plastic litter.

Polling shows consumers want to know what the industry is doing about the problem
and isn't interested in blaming itself or seeing it as mainly as something coming from
Asia.

In the 1990s and early 2000s, the plastics industry ran a long-running television ad
campaign that spent $25 million a year promoting the "Plastics Make it Possible"
message.

Industry polling at the time said it gave the public a more favorable opinion of plastic
But Shelton was skeptical such an approach pay big dividends today.

& )&
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e As years pass, younger people take hold of the history and
information — and they interpret it all themselves the way

they want to understand it all. Fast Forward 50

years...
The corporations,
coalitions,
organizations — of
anti-plastics folks
ave grown
remendously and
their messaging has
been non —stop

nUJﬂ
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Pledge 2050 Campaign seen on TV and played in theaters

https://vimeo.com/538913126
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Vv ~

These billboards are everywhere in Utah.
Let the conversation commence!

Is plastic recycling a myth?

Plastic recycling
1S a myth,

Le arn

why | MEETGROVE Grov
com
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Did you know?
I'he U.S. plastics
Industry is on

track to surpass
the coal Industry
In speeding
climate change
by 2030.

7 358 ne Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA



Amazon to Stop
Polluting With Plastic
Packaging

SIGN PETITION

THE MISSION

Plastic Pollution Coalition is @ growing global alllance

136 AM

0 Type here to search " " . ] e R 212212022
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CHANGING CULTURE AROUND SINGLE-USEREASTICSHN

the screen | FILM, TV, AND MEDIA... BECAUSE LIFE IMITATES ART

By Steve Toloken
Plastics News Staff
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Alpek buying Octal to build PET capabilities
= I
= PET sheet scgment and serve Its Octal Extrusios Cor |
gur customers’ increased PET  cility in West Chester. OBasy
resin demand,” Alpek CEO José  takes recycled PET flaks from |
(e Jesiis Valdez said 1o a Feb, 1 its thermoforming customers
news release. in North America and extroges
Qctal, based in Muscat, Oman, . material into new sS==t
has a proprietary “direci-t That site opened in i
sheet” technology it calls DPET expanded in 2019.
that allows it to move from raw It was No, 98 in the mass

mal to cent Plastics s e
s h rican

By Karen Laird
Sustainable Plastics

Mexican pcl\‘achemiml com-
pany Alpek SAR de CV Is adding
. downstrear operations by buying
PET sheet maker and thermoform-
er Detal Holding for $620 million.
Alpek, based err I
ready produces d

Octal sheet. Dol Hol
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Here'’s Your Plastic

Thare are many ways single-use plastic finds its way into
your day. What is the impact? What can be done?

It Follows Us Home

A trip to the store will leave you with items sold in single-use plastic
packaging, plus many retailers provide a plastic bag to carry your purchase

home.

) f el=
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Baron and PAPACKS Sales GmbH for winning the
Plastie-Fre€ Category Awards.

Excellent to see Bite take home a 2022 Die ...see more

Now when will the rest of the beauty industry stop
contaminating our planet and #turnofftheplastictap ?

e're waiting...

DIELINE AWARDS 2022
PLASTIC FREE INNOVATION OF THE YEAR |
BITE REFILLABLE DEODORANT &

L

#plasticfree #plasticpolution
BITE REFILLABLE DEODORANT ' g

- l.\' o
;0

PACKS

S =
« v

2 comments - 2 shares
2 comments - 2 shares
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Comment {‘ Leave your thoughts here... @
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Bold single-use plastic ban
kicks Europe’s plastic purge
into high gear

In Europe, beachgoers have grown accustomed to the dispiriting sight of
plastic garbage strewn along shorelines. Indeec, 85 percent of the
continent’s saltwater beaches and seas exceed pollution standards on
marine litter. The Mediterranean Sea is the most defiled of all, with

researchers collecting an average of 274 pieces of plastic refuse per 100

Helated

How this chemical
anginaer is hacking
plastic production to
promote sustainability

COVID-19 has resurrected
single-use plastics. Are
they bera to stay?

Most Americans would
pay more to avoid using
plastic, poll says

Go Deeper

Burops

plastic

plastic waste

vale environment 3JE8
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Are you taking part in The Big Plastic Count?

This week, thousands of people across the UK are
taking part in the biggest ever investigation into
household plastic.

Together we're collecting the evidence needed to push
the government, supermarkets and companies to tackle
the plastic crisis.

We're going to show the government it's time to commit:
reduce single plastic use by 50% by 2025 by switching
to reusable options that work for everyone — and ban
sending our waste to other countries.

If you'd like to sign up: https://Inkd.in/e7GzQt-H

#plastic #sustainability #environmentalimpact

WE'RE
TAKING PART
IN THE BIG
PLASTIC _
COUNT. mEsc

PLASTIC

1] as 2 =
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asy
My Little
s DOWNLOAD -~  FEATURES CONTACT DONATE LANGUAGE~
Plastic Footprint

L]

My plactic diet

Start reducing your
plastic footprint

My Little Plasiic Footprint is an app that helps you reduce your
plastic consumption by going on a plastic diet. Reduce your plastic
usage and choose sustainable alternatives. Download it today!

o APP sTORE B> PLAY STORE

S48 AM

Mold Manufacturing | Packaging Solutions
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National parks to ban sale of single-use
plastics

Responding to petitions from environmental groups, the Biden administration said June 8

that national parks will ban the sale of single-use plastics, with a 2032 deadline.

READ MORE >
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Donate Now to Stop Plastic Pollution

plasticpollutioncoalition LATEST NEWS  THECOALITION  RESOURCES  TAKEACTION  PRESS = PROIECTS  ABDUT  CONTACT  SIGNUP DONATE

Fébruary 10, 2022

Why We Need a Bold, Binding Global
Plastics Treaty

News, Legislaticn, Madia, Environment, Culture, Policy

) D
J Wfﬁ%mc Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA

Mold Manufacturing | Packaging Solutions



00 Ul AnET

GUEST SPEAKERS INCLUDE

HOW DOES A UN AGREEMENT ol
ON PLASTIC LIVE UP TO ITS PROMISE? Braadcaster & Etrvinmmanialiet {Chad)

oL B
ESOAY 15TH MARCH 20 R4 - 04:15 LA ol Ko Seapiany- e & Eavay for fhe

LRy [P, T

Go-Famier, A Phashe D

DATID AZINLATY
e of Epvwrrumsntad Hilth, & # Samar
ﬂmhhﬂmh‘mﬂﬂ

PROFESEIR STEVE FLETCWER
i o fowan Poicy snd Soovmmiy, farnnaily o Forfsaop

UMEA 5.2 mnmmmﬁ""mm oo
CWHAT'S NEXT?) AwaOuty Maags; Unflever

M#Wﬂ%lﬁmﬂﬂﬂnhﬂdﬁﬁ#

A 4/} =

irrefrsper Tinnke nitof Alsmnge = Plaiies. ST

y | vOU MUEST PRE- RECISTER VIA THE LINK T ACCERSS THE WERNAR | VU SUET PRE-REGISTER T4 THE LK TO ALCESS THE WERNAST

uring | Packaging Solu




Philadelphia begins enforcing ban on single-use
plastic bags

The minimum penalty is $150 for each violation.

Dy Gk Digizal Staff and Katic Katro vis @ :
. 7~ Share
Friday. April 1, 2022

PHILADELPHIA (WPVT) - The City of Philadelphia began enforcing its plastic bag ban on Friday

after a six-month warning period.
RBusinesses will now face fines for using .-:ir:g]P—n.qp plastie |!1agﬁ for prirchases
The minimum penalty is $150 for each violation.

Businesses can offer or sell reuszble bags, thick plastic bags designed for multiple reuses and paper

bags with at least 40 percent recycled content.

Philly's plastic bag ban was passed in Decomber 2019 but was delayed due to the pandemic.
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Belgium’s plastic packaging recycling Is overrated

Since fe wyyous Induswy groups cheer the Belgian waste collecting system organized by Fost Plus, They

clatmed 1t makes Belgium “the champion of recyveling’. But an investigaticn reveals that, in reality, far less

plastics are recyeled than Fost Plus claims.

O 5 oktober 2019 O Bob Buurman

Belgium will likely have to change its waste policy in order to reach the new EU7 g0% separate collection
ﬂ target for plastic bottles. L'his vear. Europe adopted the directive that obliges member stazes to
separately collect 0% of plastic bottles from 2020. This target is part of the European directive on  PA

Mold Manuf




Mass Media Push Against Plastics The Wake Up Call We All Needed- Robert Schiavone

+ Globally, we produce an eye-popping amount of
plastic—some 380 million tons a year, virtually all of it from
fossil-fuel feedstocks. So it's understandable why consumers
would cling to the comforting 1980s-era idea that plastic can
be engineered to disappear back into the environment.




Did we notice this has become a Plastics problem, not a
litter problem?—

&
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Mass Media Push Against Plastics

The Wake Up Call We All Needed
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 The problem is that recycling much of this plastic

waste is currently unfeasible and

U n p rOfita b I e = Polymers such as rubbers, elastomers,

thermosets, and mixed plastic waste are comfortably labelled as
‘unrecyclable’ by the recycling sector. But the amount of these materials all
over the world is frighteningly large and keeps on growing. What if this
plastic waste could be used to produce something useful to society?

Mold Manufacturing | Packaging Solutions
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What's the incentive for consumer to
have this in thier home? They get
paid to recycle the material. Instant

- tangible results. Plastics is reliant on
HEAVY DUTY METAL outside companies and agencies to

CRUSHER & OPENER ’ do this for us
<=»
HAVE YOU EVER RETURNED
|y & R 1% <
i,
Heavy Duty Aluminum Can
Crusher Bottle Opener, up to Lem e
160Z Cans Y
iale BOTTLES FOR CASH:
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United Toward a Common
Vision

By bringing together all stakeholders and driving action, the U.S. Plastics Pact
will deliver a step change toward a Gircular economy, enabling companies and
governments in the U.S. to collectively meet impactful ets by 2025 that they
could not meet on their own. Public-private led collaboration can help address

_ ; the massive undertaking needed to change the U.S. systems that produce,
ﬁ RECIAIMERS . use, recover, and process plastics with solution-driven actions.

The U.S. Plastics Pact brings together businesses, not-for-profit
organizations, government agencies, and research institutions that work
together toward a common vision of a circular economy for plastics, as
outlined by the Ellen MacArthur Foundation’s New Plastics Economy

Initiative. This vision aims to ensure that plastics never
become waste by eliminating the plastics we don’t

need, innovating to ensure that the plastics we do need are reusable,

| le, or compostable, and circulating all the plastic items we use to

n.in the economy and out of the environment, _ _
MOLDING Annual Blow Molding Conference, September 12-14, 2022 Philadelphia, PA
Mold Manufacturing | Packaging Solutions




Activators of the U.S. Plastics Pact
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AMERICAN
J BEVERAGE

OUR NEW INITIATIVE:
TOGETHER, WE'RE
COMMITTED TO GETTING
EVERY BOTTLE BACK

Cur plostic bottles are made to be remade, We ore carefully designing them
to be 100% recyclable - even the caps. Our goal is for every bottle to
become a new bottle, and not end up in oceans, rivers, beaches and

landfills. And that meons we are using less new plastic.

That's why Ameriza’s beverage companies have laurched a new initiative to

get Every Bottle BEack. This unprecedented commitment includes:

« 'Waorking with World Wildlife Fund through the ReSource: Plastic

initiotive to reduce our plostic footprint.

= Fartnering with The Recycling Partnership and Closed Loop
Partners to improve recycling access, provide education to residents

4 Ne
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OUR NEW INITIATIVE:

TOGETHER, WE'RE COMMITTED TO GETTING EVERY
BOTTLE BACK

Our plastic bottles are made to be remade. We are
carefully designing them to be 100% recyclable —
even the caps. Our goal is for every bottle to
become a new bottle, and not end up in oceans,
rivers, beaches and landfills. And that means we
are using less new plastic.

That’s why America’s beverage companies have
launched a new initiative to get Every Bottle Back.
This unprecedented commitment includes:

e Working with World Wildlife Fund through

the ReSource: Plastic initiative to reduce our plastic
footprint.

¢ Partnering with The Recycling

Partnership and Closed Loop Partners to improve
recycling access, provide education to residents
and modernize the recycling infrastructure in
communities across the country.

e Increasing awareness about the value of our
100% recyclable plastic bottles.

¢ Introducing a new voluntary on-pack message to
promote the recyclability of our plastic bottles and
caps.

Philadelphia, PA
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Open inapp Get started

B nttpsi/medium.com » center-for-bio...

Yoday’s Every Bottle Back campaign by thd

Plastic Industry's Fake Tears. 'Every

American Beverage Association is just as ’
- ‘ Bottle Back' Is Industry’s... - Medium

insidious, focusing on plastic bottles and
Feb 23, 2021 — From its Super Bowl

perpetuating the myth that they can be commercial to podcast sponsorships,

effectively recycled. Most plastic can’t be I've been dismayed to hear the
recycled into new bottles, which is why they ;e\:;rage ':dusw pHOMOHIRY BIEaLY
ottle Back ...

get incinerated, landfilled or littered —

often after ill-informed consumers think

(T)  https://www.americanbeverage.org » ...

hey’ve recycled them. Just 8% of plastic
Every Bottle Back Initiative For Plastic

used in the United States gets recycled, ]
Bottle Recycling

often M clothing that continues geShed
5 7 Aug 8, 2019 — Every Bottle Back is

microplastics atre-plastie-fHers oo o -
America's beverage companies o /A gt
initiative to ensure 100 percent of our - = 2

My dad feels a bit bad about the role he plastic bottles are recycled. 2 m

played in launching this blame-shifting

advertising effort. “It was pushing off

L . @ https://www.plasticstoday.com > am...
responsibility onto the mass of individuals
instead of an industry being responsible for American Beverage Association

its products,” he told me recently. “It was launches ‘Every Bottle Back’ campaig

effective at the time, but we knew we were Nov 6, 2019 — New initiative supported
by America's leading beverage

companies seeks to reinforce to
consumers the value of their 100%
In other words, after the first Earth Day in recyclable plastic ...

E RN PN L, L . 1

fighting a rearguard effort.”

{al Q E ] https:/www.bevnet.com > news > a.., :

{
J
orag &medium.com eren & Q every bottle back.org hia, PA
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e Great messages — what is missing?
e Consumer.
e Here is where perception really starts to make sense.

e No matter how much we do to help the cause— will it matter
when much of the consumer sees us as a greedy pollution
creating machine — and therefore these messages will not
have any meaning to them..?????

!
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lies
Needs Funding

Needs to be multi-Channeled
Needs direction
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Shouldn't Greenpeace be recommending reusable cups
at festivals and events? Not even sure if the paper cup
on the right is recyclable.

Greenpeace UK @ e X
1Th-Q

More of this at festivals please! s

Madein
the UK QT

Paperboard from
sustainably
managed forests

Y

94 comments * 48 shares
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e STOP!II

e See the Silos? We are trying to fix the system in an
old-fashioned way — internally — in our own churches and we
seem to feel as an industry if we can “fix” the issues — the
consumer will follow — but three's another church another

Silo that’s already as large as our church and they don’t
agree....

Consumer o
Activist

Science

Producer
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» Everyone else is talking about Plastics with consumers.
Except the plastics industry

* I'm trying to give US a voice where we don’t have one.
« Public opinion. Perception. Must be righted or we fail.
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e Everyone has an opinion — everyone has
data and facts to back their opinions.

* With the age of the internet, now everyone
can see everyone else's opinions...

* Too noisy and at some point, no one is gomg

listen to the facts any longer and just shut it 4,/’ CENSOR

all off.

 What happens when we are all in different
churches and no one listening anymore?

e  Miscommunications.

* Miscommunications lead to misguided
goals.

* Misguided goals lead to poorly executed
ideas.

v BLOW . Annual Blow Molding Conference,

. MOLDING

Mold Manufacturing | Packaging Solutions

September 12-14, 2022 Philadelphia, PA
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PAPER STRAW IN PLASTIC
WRAP.

The green movement in a
single photo.
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Mass Media Push Against Plast

“This is not an
international issue — its
mostly an issue for the
USA”

“This is only a concern
for Single Use
Plastics?”

“This doesn’t affect
us?”

“We are on hew
materials and new

processes that will
change the world!”

Mass Media Push
Against Plastics The
Wake Up Call We All
Needed

Mold Manufacturing | Packaging Solutions
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When those of us in this room are investing any
time or resources to new materials or new
recycling methods or circular design.

Make sure you include the consumer in
your plans.
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Share FACTS! Start at home, social media, your
company website!
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R&DfLeverage i NORTH AMERICA ~ AMERICA ~ EUROPE v PACKAGING SOLUTIONS NEWS

I T

Let's Talk: Emall info am or call 816-525-0353.
R&D/Leverage is a leading manufacturer and supplier
of a variety of mold types for the food and beverage,
personal care, and healthcare markets.

With Us, ldeas Take Shape

The Liberty IBM =
System \ R&D/Leverage

In this changing world
of Plastics - Molds
Matter! And the
people who build
them matter!
R&D/Leverage has

processes and
products to help you

- navigate the changing
An Allfance for s Bl v o Bow WO! plastics.
Success - 1 b = e G Whether it is using

: 5 o cled material,

light-weighting,
creating new designs,
or reducing cycle
times - our experts in
engineering,

rarfarhaiog aod.
our process iE;IM‘"
labs are here fo heip.

Request an anline
quoie for mald repair

DISPENSEZ

One Finger Grad

ZiNe, e Wi
A Packer Bottle

Innovation!

Irternal Thread and
Drain-Back Pour Spoul
Design

Packaging Sokiions
-:;m_ You!

Are Plastics Evil?
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ReD/Leverage in @ MURIHAMERLUA ~  SUUITH AMERICA » EURUPE v PACKAGING SULUIIONS  NEWS AND MURE ~

REDLevzrage ikes 1o stay an the Torefront of the ever changing industry we
alllove, Mastics

Ye know that every media outlet almost daily has some comext regarding
plesiice in our oceans and the issun of plastics regarding single use. Theie aro
izsues willh recycling. There are iszues wih littering. And the biggest issus is
thal Plaskcs is being painted as evil Andil's working Instead of creating false
Hn su—-'\-;'\-:inrt'\-'. |"|1- rl!i—l'\-!il"\- |‘|n-ur'.r_| -l'\u'il '-l.p‘II!II il —‘I irAla ”h—l EAOHESHMEr an _r|.,,_, 'IlH!l]I—'

Plestics bring, end the issues of recycling and liering

We know Plastizs are NOT evil Plastics play @ very imporant role in our ives

economically

This page has inks o shes and POF S that contaln FACTUAL Information that
shauld he uzedwhen looking for sources as we move forward in this debate

Our tooling ts rPET friendly. Join the Tusry Boliz Oack initistive

[he Suronsing Envronmental Benefits of Plastics

If you nave suggesiions lor ather sites 1o be added or guesilans and

Are Plastics Evil?

Seven types of plastic that you nesd 1o know

Replacing plasiic packaging with other materials would

increase enviropmamnial impacis

Safe, sanitary plasticsand the important benelits they provide

e surprising envirenmental bensfits of plisics

FINAL 'Y - ths truth about plaxfics and the aoviromment

Plastics vs. the altematives

This is plastics: separmting myth from fact




GAS EMISSIONS'

Replacing Plastic Packaging with Other Materials

Would Increase Environmental Impacts

ALTERNATIVES TO PLASTIC PACKAGING WOULD
NEARLY DOUBLE GREENHOUSE

Plastic Packaging

When comparing
materials throughout

the entire life cycle of

a package, plastics

leave a much smaller

environmental

footprint than

alternatives.

- Plastic

. Max (huma Consnmww [vmghll

Normalized U.S. Results for Plastic P&hslng and Substitutes

Substituting Plastic Packaging
Negatively Impacts Solid Waste

If consumers werent using plastics, they d be using more

glass and metal Onaverage th
weight of i ialsis about 4.5 ti than
the weight of plastic packaging,’ and compostable

ckaging requires the r

municipal composting facilities to degrade’.

.
times =
heavier than =
the weight of

= plastic packaging

Alternatives

Plastics Makers
Circular Economy
Goals

US. resin manufacturers

have set goals to ensure that
100% of plastic packaging is
recyclable or recoverable

by 2030 and that all plastic
packaging is re-used, recycled
or recovered by 2040.

2040

All plastic
packaging is

100%

reused, recycled

or recovered

Canada. Prackin A

1. Loty schagng Comgared T Sub
ADasan of Eastern Resedacd Group TERG), Ape. 2018

5., Bematra A, Talarmis, Melisss Torres,

chomhuy Plastics Division

2. Rd 9 #
Marco J. Castold, De

Council

3. tipdfbpiwortdorg/

OO You and 491 others

201902002 Plastics

76 comments
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Comment

pll.| 44,541 views of your
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&y PLASTIC

‘\i#“ VS. THE ALTERNATIVES

Plastics are often seen as the major culprit for polluting habitats and the most
visible component of waste and litter, and as a result various campaign groups
and petitions call for it to be banned.

However, removing plastics or replacing them with alternafives such as paper,
glass, and cotton is not the answer. '‘Greener’ alternatives are supposably

less harmful to the environment but are in fact more polluting in production,
distribution, and recycling than plastics. Recovering plastic does not require the
need for functional, protective packaging, we must therefore be mindful of the
implications such a move would have. Here are the facts:

= GLASS

As glass is heavier, and the melting point is
>1,000C higher than plastic, it is extremely energy
intensive to produce, distribute, and recycle.

The same amount of energy & emissions to make a
single glass bottle could be used to make 24 plastic
bottles. Furthermore, recycling rates for plastic
bottles are among the highest of all materials.

b
=

PAPER

- -
Paper is 30% more dense than plastic and also = =
uses considerable amounts of water and energy AO
in production, it's carbon footprint is 4x that of a - -
polythene carrier. Unless you re-use your paper bag 5 =
>4 times, paper is more environmentally damaging On OA

account of its contribution to glebal warming Green
House Gases.

Y Y Y Y Y Y Y YYY YT YYYYYYYY Y

COTTON Yy Y Y Y YYY YT Y YYYYY Y Y

YV YYYY YY)
Using the same principles, the cotton shopper of bbbdbdddd
all the bags available, have the most negative Co2 bbbdbdbdbddd
footprint and require re-use 173 times, or >3 yearsof L4 dbdbddd
weekly shops In order to meet the equivalent CoZ2 bbdbddbddd
footprint of a conventional Y YYYYY YT
carrier bag. Y Y Y Y Y Y Y Y Y YYYYYYYY YTV YV

Y Y Y Y Y Y Y Y Y Y Y Y Y Y Y YYYYYYYYY T
Y Y Y Y Y YYYYYYYYYYYYYYYVYYVYY VY

022 Philadelphia, PA
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PET is Greener than Aluminum

L 59% less

«greenhouse
{ gases

31% less

energy

29% less

|
|
solid waste ‘

P

Per 3,000 litres of soft drink/water
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Plastics are less than 1% of materi waste
Plastics have massively redu

Plastics are usually the gr
many lifecycle analyses (

People cause litter, so bl

Plastics degrade rather
year outdoors) @ ®. W

Most microplastics s
credible evidence of’y

Th ere are no fl oat in . ' O e TRUTH ABOUT PLASTICS & 3

AND THE ENVIRONMENT
Plastics are not a sighe o o
or birds RADCH.
Plastics net reduce «
fuel consumption

NGOs have lied to get our donations ‘

https: //plastlcsparadox com/
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« Ask the question, who is in ultimate

control of the industry? It took you
« The consumer approximately
* Who follows the consumer?
 The Brand Owner to eat this
« Who is spending millions on credit card

marketing direct to worldwide
consumers about plastics?

 The Anti-Plastics movement

« Who is not talking direct to
consumer?

* The plastics industry

Firy LT L oF gt s G 01 in omal vl woml il &
Forg] 2 Fomnats - i, oein Aot 2 A n
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« We are engineers, process f—
technicians, scientist, ‘Eﬁi‘ g_‘ ﬁl
executive management, Bk T
process control
technicians. ARE YOI READY TO TAEKLE PAKISTAN'S

* Processor's and mold L BET I WASTE CHALLEMGE
makers are very far
removed from the
consumer.

« But we ALL must take part
in this fight.

COMING SCHON

\ s 0 0 o
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Mass Media Push Against Plastics The Wake Up Call We All Needed- Robert Schiavone

*Plastics are.
*Durable
*Cheap
*Can Kill you

*Who has been maintaining the
Brand of the Plastics Industry?
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Mass Media Push Against Plastics The Wake Up Call We All Needed- Robert Schiavone

Who represents the Plastics Industry?
ONE voice or multiple groups
(Churches)??

» Plastics Industry Association?
* American Chemistry council?
» American plastics council?

« ACC?

« PIA?

« NAPCOR?

 APR?

| think it’s all coalitions and pacts
need to join on the funding and
organizing so it’s truly a global effort.
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Anti-Plastics Groups

Here's Your Plastic

There are many ways single-use plastio finds its way into
your day. What Is the Impact? What can be done?

aa o _A0 . __ a0 88
ot A Plastic Planet see
% 19,169 followers
PLANET '
th-®

India has taken a progressive leap in banning 19 single-
use plastic products that create needless, toxic waste.

2:259

‘;‘ Q. Search

Are you taking part in The Big Plastic Count?

Plastic products including cups, straw:

This week, thousands of people across the UK are
taking part in the biggest ever investigation into
household plastic.

Together we're collecting the evidence needed to push
the government, supermarkets and companies to tackle
the plastic crisis.

We're going to show the government it’s time to commit:
reduce single plastic use by 50% by 2025 by switching
to reusable options that work for everyone — and ban
sending our waste to other countries,

If you'd like to sign up: https:f{Inkd.infe7GzQt-H

#plastic #sustainability #environmentalimpact

i onmide singie-u WE RE
3 India Starts Nationwide Single-U:

learningenglish.voanews.com €@ + 3 min reas TAKING PART
B Cd 16 'N THE BI(IVI
T ecsmoncemmmenn PLASTIC
. intohigh gear COUNT TI

Plastics Industry

BIG FAT
ZERO

arketing S spent on

JCO nsumer campa | gns

plastic g'xrb’agp strewn along shorelines. Indeec, 85 percent of the
f v continent’s s;

marine litter. The Mediterranean Sea is the most defiled of all, with e Ny NetwoiR pw Mumamm Joks '

water beaches and seas exceed pollution standards on ﬂ- ..

researchers collecting an average of 274 pieces of plastic refuse per 100
L = e |




- opened their eyes,” LaMar Detert said. I

The increased demand has affect e cost. For

example, the price of r
opino DEtween January 2
competed for the suddenly

and 2021 as consumer

scarce matera

The crunch is poised to continue: The US will
need an additional 80 recycling plants to meet
the 2025 California mandate, according to one

8 " and for recycled plastics will reach $45
g billion by 2025, up 30% from 2020.
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Plastic: Worid agrees

| Envirorsment | DW | 02.03.2022 - DW
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World can't recycle ds way out of
plastic crisis - experts | Reuters
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A Plastics Positive
marketing
campaign.

We can’t just pick
one — it MUST be a
multi-channel
reach..

RDY 4
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Mass Media Push Against Plastics The Wake Up Call We All Needed- Robert Schiavone

Plastic requires more than just an image makeover...
It needs a Mass Media information campaign approach to match/beat the
anti-Plastics movement!
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e Let’s Stay Connected!!
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e Let’s Stay Connected!!
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In this changing world of Plastics
Molds Matter!

And the people who build them matter!

Our processes, our products, and our people are here for you!

E-Mail:
info@rdleverage.com

Web: www.rdleverage.com
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